












































































































































































Findings – Changing User Behaviors  
and	ES	provides	be;er	compara1ve	content	coverage	than	commercial	discovery	central	index	op1ons	
•  Query	length	growing:	
–  3.58	words	per	query	in	2008	
–  3.76	words	per	query	in	2009	
–  4.33	words	per	query	in	2011	
–  5.11	words	per	query	in	2013-2014		
	(93,642	one	word	and	158,054	greater	than	eight	words;	50%	are	one	to	three	words)	
•  Known	item	searches	increasing:		
–  49.4%	in	2007	
–  51.2%	in	2011		
–  57.7%	in	2013-2014		
•  Increasing	number	of	“cut	and	paste”	searches	
	
	
Therefore	…	
User	Tasks	to	Support	
•  Locate	Known	Item	
•  Locate	Known	Research	Tool	
•  Explore	Topic	
•  Iden.fy/Access	Library	Tools/Databases	for	Topic	
•  Iden.fy/Access	Research	Data	and	Tools	
•  Iden.fy	Assistance	
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Discovery	Principles	
•  Library	in	User	Workﬂow	Requires	Personaliza.on/Customiza.on	
•  Full	Library	Discovery	–	Content,	Services,	Spaces	
•  Fewest	Steps	from	Discovery	to	Delivery	
•  Everything	Owned/Licensed/Provided	Should	be	Discoverable	
•  Fully	Develop	and	Deploy	Fewer	Tools	
•  Wide-Scale	Implementa.on	of	Adap.ve/Contextual	Assistance		
•  Consistent	Language/Labeling	
•  Greatest	Discovery/Delivery	at	Lowest	Cost	
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Easy	Search	Development	and	Sustainability	
•  WorldCat	Discovery	as	ES	Target	
•  Applet	for	WordPress	and	Widgets	for	LibGuides	
•  Further	developing	My	Easy	Search	
•  Implemen.ng	Mobile	Responsive	Interface	for	ES	Bento	
•  Development	of	Subject	ES	Bento	
•  And	…	Monitoring	Commercial	Op.ons	
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University	Library	Discovery	Research	Portal	
	
hkp://www.library.illinois.edu/commikee/		
ddst/discoveryresearch.html	
	
	
Lisa	Janicke	Hinchliﬀe	(lisalibrarian@gmail.com	or	ljanicke@illinois.edu)	
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